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Framework

~5-10 minutes intro + grounding exercise + land acknowledgement

~20 minutes meat/main course

~30 minutes interactive workshop + QA



But first, why the hokey stuff?

● Land acknowledgement - engineers are 
interconnected with the rest of the world 

● Grounding exercise -  studies



Land Acknowledgement



Grounding Exercise



Traditional Media vs. Social Media

Traditional:

● Polished, professional content

● Conversation is 1-way - focus is dissemination of news

● Content tailored for mass consumption; one-to-many

Social:

● Authentic, on-brand content

● Conversation is 2-way - focus is interaction

● Content tailored for your community/tribe; many-to-many



Social Capital 

● The power of RELATIONSHIPS and NETWORKS
○ Business World
○ Non-Profit/Activist World

● Closely related to Cultural Capital

● On social media



What is Activism?

Merriam Webster Definition: nahhhhh

My definition, coming from a social media framework:

Sharing resources/info, mobilizing people to take (direct or indirect) action on 
causes that are important to more than just one individual - important to a 
whole community! Usually fits into the framework of a greater movement.

Eg: Occupy Wall Street, Black Lives Matter, Antifa, Climate Strike, #MeToo



Power of small groups!

● Listservs vs Facebook 
Groups

● ‘Rallying the troops’

● Collaboration!



Main Course: 
Facebook Activism



Some assumptions about Facebook

● Your account/posts are Public

● Default can be on or off

● Facebook groups can be different based on context

● Some crossover between Social Media platforms





Credit: Advocates for Youth
Geoff Corey



What makes good content?

Several elements of good content:

● Visual

● Written

● Timing



What Works Visually?

In General:

● Photography best practices
i. Content, Lighting, Show vs. Tell

● Keeping it cute
ii. Memes

iii. Gifs



What Works Visually?

Lighting/Framing

– Face to the light
– Be intentional 

with what is in 
the frame



What Works Visually?

Specifically on Facebook:

● Facebook Story vs Posting to your feed

● Authentic photos, not graphics

● Activism, but make it Art

● Native videos



What Works Visually?

Show vs. Tell

● Show me what you can’t tell me. Let 
the image/video speak for itself.



What Works Visually?

Photography/Video Best 
Practices - Content

○ What is this visual 
illustrating? 

○ What perspective 
do you have?



When original content is not appropriate/available, 
GIFs can add an easy visual aspect.



What Works Visually?

Memes

Sometimes they explain 
how we feel better than 
we can. 



What Works Visually?

Memes

Be Creative and Relevant! 



Writing



What Works in General?

Your voice and engaging personality
• What words are uniquely you? Uniquely local?
• Your replies and debates in comments

Frontloading
• You have 3-5 words to convince someone to read
• Grab attention with bold words, emojis, questions

Short
• Social media is designed for short attention spans



What Works On Facebook?

What works 

• Facebook events
– Posting updates and messaging RSVPs

• Video and Live
• Article shares

– So long as they’re trending

• Authentic photos you took

What doesn’t work

• Graphics with lots of text
• Copy/pasted language 

that several people post



What Works When Writing?

Putting a specific 
campaign hashtag 
on an already 
popular hashtag + 
an article



What works well here?



What works well here?



What doesn’t work here?



Be Careful with Jumping onto Trends...



Facebook Link Share

What works well here? 



Facebook 
Signup Link

What works well here? 



Facebook Photo Album

What works well here? 



So what works?

● Specific/Local audiences 

● Events

● Building a following, then making more widely-targeted posts 

● Authentic, personable content

● Frontloading, short, and actionable messages

● Action item!



Now You Try It!



QA/Discussion



Receipts/Supporting Materials

● http://daydreamsinruby.com/workshops-for-engineers-part-1/
● https://ambroisedebret.com/facebook-algorithm-boost-facebook-organic-reach/
● https://docs.google.com/presentation/d/1U-k-dSRkAUu0eC_IFqKcyd9-oVnCWPurNTLwVa7zZVw/edit?t

s=5d83d794#slide=id.g605edbdb84_0_96
● https://docs.google.com/presentation/d/1IdFbPOTVvzNtlPMeIKhoIMnmn6llWEw8XLh0PmvTPwI/edit?ts

=5d83d7b5#slide=id.g607a689768_0_199
● https://wisconsinfirstnations.org/map/
● https://facebook.com/knoxvilleabortiondoulacollective/photos/a.1783499255253632/245726909454330

8/?type=3&theater
● Alnisa Algood for helping me prepare and flesh out this workshop
● Geoff Corey from Advocates for Youth for slides, examples, and references
● Cakelin Marquardt for grounding exercise research + suggestion
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https://docs.google.com/presentation/d/1U-k-dSRkAUu0eC_IFqKcyd9-oVnCWPurNTLwVa7zZVw/edit?ts=5d83d794#slide=id.g605edbdb84_0_96
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